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Session Plan

- Rights hooks for new audiences

- Reaching new audiences

- Task on shaping narratives



Housing as an issue

• Housing crisis fueling rise of far right
- Scarcity

- Affordability

- Quality

• Outside of cities = value inequality [Ansell et al., 2022]

• Urban = rent rises [Abou-Chadi et al., 2024]

• Housing moves through:
• social-democratic good> asset> moral/ intergenerational 

resource [Bohle and Ehrich, 2025]

• Family, anchoring, status, de-marketised



Do these sound familiar?

“People like us cannot get a home anymore.” 

“Locals are being pushed out.”

“The system gives housing to outsiders before its own people.”

“Our towns are changing and nobody asked us.”

“The country used to be better, and people used to have a home.”

“We are expected to just accept it all”

“We are told there is no money, but there is always money for everyone 
else.” 



Housing in human rights

• Clear rights to housing [ICESCR art 11, General Comment 4]

- Security of tenure

- Available

- Affordable (housing costs don’t threaten other rights)

- Habitable (protected from cold, damp)

- Location (allows access to community and work)



Children’s rights as hook

• Disaffected Gen Z (15-28)
• Uncertain future (economically, politically, 

environmentally) [Rosenbaum 2026]

• Engaged (but in their own way)

• Facts and Feelings 

• Social value looks different (own worth vs ‘entitled’)

• Sceptical

• Maybe five archetypes: activist, entreprenuer, 
distrusting, traditionalist, connector [Gamote and Hyman 

2025]



Do these sound familiar?

“The future looks worse than the present.” 

“We were told to work hard, but that’s no guarantee.”

“The future feels pretty messed up.”

“Older generations pulled the ladder up behind them.”

“Politics talks about our future, but we have no power.”

“Why should I care about institutions that don’t care about me?” 

“We are not apathetic. We just do not trust the old ways of participating.”

“Being informed is exhausting when every issue looks like a crisis.”

“Do not call us entitled for wanting a liveable life.”



Children’s rights as hook

• Voice of the (child) rights holder paramount (CRC article 12)

• Authenticity, seeing themselves

• Audience key [Lundy 2007]

• Right to clean, sustainable environment (CRC General Comment 26)

• Intergenerational equity

• Freedom of assembly and speech
• Health

• Rights apply online as well as offline (CRC General Comment 25)

• Privacy
• Inclusion

• Mental health as a right, not an extra
• Health services (art 24)

• Safety (art 19)

• Education that protects mental health (art 29)



Cost of living/ Bills

• Inflation
• Paying more just to stand still

• Energy bills keep going up
• Blame on Net Zero/ Green transition

• Forgotten communities
• Rural areas with additional costs

• Focus feels to be on ‘the other’ (migrants, welfare recipients) 



Do these sound familiar?

“I can’t afford the basics.”

“My home is cold even though I am paying more.”

“Companies profit while households suffer.”

“Government ignores people like me.”

“The green transition is being paid for by ordinary families.”

“I work hard and still struggle.”

“Young people cannot build a life.”

“Pensioners should not be scared of winter.”



Human Rights hooks on cost of living

• Adequate Standard of Living [ICESCR art 11, GC 4]

• Right to live with security, peace and dignity

• Especially relevant in economically constrained times

• Right to energy for cooking, heating and lighting

• Progressive realisation [ICESCR art 2(1)]

• Requirement to continuously improve standards of living

• In light of inflation, might e.g. require greater government intervention on wages

• Protect Duty
• Government duty to protect from third parties such as energy companies



Other hooks

• No one cares about ordinary people
- vs human rights universality

• You can’t say anything anymore
• vs human rights to free speech within the law

• Foreign impositions of rights and elites
• vs national stories about constitutions and local traditions of rights

• Bad jobs with poor pay
• vs focus on dignity in work

• No-one cares about my family
• vs rights to family life



Reaching new groups and new audiences (AA)

(practical techniques and perspectives)



Institutions often speak to themselves



Trust today is local, emotional and relational



Young people do not reject values 



Human rights need cultural translation



Partners, not tools



Narrative spaces exist outside politics



Relevance matters more than visibility



Group task: New Narratives

In your group consider: (15 mins)

1) a rights issue or ‘hook’ for a new audience

2) which new audience(s) you might reach

3) how you would shape the narrative/ story/ argument about rights to 
reach them

Feedback to the room on your discussion (15 mins)



Close and Questions

• Questions?

• Things that have been missed?
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